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Value(" A ) = (Benefit Perceived) - (Price + Hassle)
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What kind of Value? * ~ 2/ = " 1 x=/ ~
Tangible? Financial? Perceptional? Symbolic? Marketing?
New Strategic Move =>

Value Creation 91T W A W A\ 48§
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BARS & NUTS
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Amazon Go(2018), Taiwan X-Store(2018)
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Main Layer Secondary Layer Cateqgories
Main Layer Secondary Layer Categories
- Multimedia
O 0 Active
Fﬂ 2 Text
Passive
e Video
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H | CRT
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I Flat Screen (LCD / P
[ = Plasma)
= L Split-Flap
Technology '

Manual Update
Button / Keyboard

Static
Mouse / Touchpad Informative
Touchscreen Control
Commercial
Other type of imput
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Al & AD/MKT automation

IT Focus Business Focus
Element IT Service On Demand
Management Management Management
*Manual processes «Automated best practices  «Autonomic, self managed
*Reactive and tactically Proactive and Predictive environment
aligned . «Automated provisioning «Dynamic pravisioning

«Resource intensive

Autonomic

Adaptive

Predictive

Managed

1
Levels of Automation
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A M : https://www.ibm.com/watson/marketing -automation
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Case: Al - Creation, MORGAN(2016)

| BM Research Takes Watson to Holl ywood with the Fi

https://www.ibm.com/blogs/think/2016/08/cognitive -movie -trailer/
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A M WSJ - https://www.wsj.com/

AM:7 K @- www.yonhapnews.co.kr
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