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COMMERCIAL USERS

CONSUMER USERS

[mobile marketing (e.g. mobile advertising, promotions and coupons),
« (touch of social media) ¥
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2 v Purpose of:  Display/Rendering By: &| Web/App API's
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e Entertainin A
e Agencies #agSeiliag . * Location g Incentives
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e | Brands e Direct Marketing Pieces 1 e Visual/Object 5 Pre-Paids
i e Incentin 1 v
o Varndor e Promotional Products 8 e Other Triggers Z Registrations
e Marketing Premiums ¢ Connecting 8
e Retail Products
e Physical Assets
¥ L
For Using Mobile Via Engage With... Consumers Content Management System (CMS)
Customer NFC Signage
engagement QR Codes Litacat e In Home
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option to save Location Physical Items
contgnt tothe Object Recog. Venue/Location yptiEahitn
mobile wallet
Content Design,
Scheduling &
Analytics
- —— 4
Optional Direct To |
To Wallet Wallet

Marketing Management System
(Incentives: Promotions/Offers/Coupons)
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Predictive CPG Subscription i
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“Segmentation|’ : Decide.com i Alice.com Birchbox
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GroupB-sluylng P2P Marketplace Try before You buy

Airbnb, Getaround, Warby Parker,
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2 - 04 Billion ‘Isf

smariphone users
worldwide in 2015

41

of cell phone owners
have smariphones

QR Code

media
platform
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spenf on average on the
Internet from a mobile device
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40

of scans happening in
stores lead up,
to an item being

<1 mobile technology used
N by businesses

bought
Increase in marketing 6 4% 48 72
cdampaigns’ — e
results: newspapers products

NFC

IN2015, NFC payments

willincrease by
be NFC-equipped

by 2018 + ] OOO%

of smartphone users consider themselves
% NFC-friendly

A M : https://blog.unitag.io/o20s -barometer/(2015.8.7)

64%

of smartphones will

OFFLINE TO ONLINE

Give a digital dimension to your physical media

A Tag placed on
your media

Linked to
digital content

3 Digital Content

of consumers want to receive

5 7 coupons on their
N % smartphones

Billion

A promotionnal
game campaign
can increase
fidelity and
engagement by

+250, 20"

Coempared to a non-mobile-optimized survey the
chances that a customer will complete a

MIQbile-optimized survey are muttiplie

m-tickets
users by 2018

of |OCC_]| secrch_es
result inan action
being taken
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